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Traditional >>>> DigitalTraditional >>>> Digital

Mail
Promotions

Fun & Flim Flam

Media Relations

Research



Working OnlineWorking Online
Saves Everyone:Saves Everyone:

Time
Money

Missed Deadlines
Phone Tag

Tedium
Toner
and 

Trees



Online ResearchOnline Research
• Trends
• Leads
• Insider Info
• Fact Checking
• Referrals
• By-lines
• Coverage
• Competitive Info
• Public Opinion
• Buzz/Gossip



Working OnlineWorking Online
Research

Mailbox Triage
Same Day Response

Paste-able Texts
Resource URLs

Updated Databases

Online Press RoomOnline Press Room



Digital Rule #1:Digital Rule #1:
Traditional Rules Still ApplyTraditional Rules Still Apply

Good writing. Real News.  
Stuff, not fluff.



PlanningPlanning
Establish Goals

Do Research
Set Benchmarks

Be Strategic
Layout Action Steps

Hone your News Sense

Get Online Regularly, 
(same as with newspapers, radio or TV)

Befriend your “IT guy”

Your Online PR PresenceYour Online PR Presence



Site DesignDesign
Easy to Update
Media-friendly

No PDFs
No Plug-ins 

Fast
Fresh

Factual
Fun

Use the JETUse the JET™™ Principle: Principle: 
Just Enough TechnologyJust Enough Technology



The Press Room Access Debate:  The Press Room Access Debate:  
Restricted or Open to All ?Restricted or Open to All ?

Answer:

• Don’t you hate 
registering to 
read things online?

• Don’t you want as 
many folks getting
info as possible ?

Open !!



Samples From Online Press Rooms
Of Tourism Organizations









Tourism Queensland

Queensland Olympians:
A Media Resource for the Atlanta Games

The Stuff You'll Find Here
The News: Current Releases

The Archives: !999 and 2000 Releases
The Press Kit: Facts and Features

What’s Up Down Under: Events Calendar
Top Shots: Copyright-free images
The Yarns: Tales from Queensland

Click here for an Aussie Treat
How Can we Help You?

QLD in the USA

Tourism Queensland
1800 Century Park East. Suite 330
Los Angeles, CA 90067
vox: 1.310.788.0997
fax: 1.310.788.0128
Jonathon Day,
Regional Director,
The Americas
e-mail: queensland@aol.com

USA Media Contacts

The Fontayne Group
430 Colorado Avenue
Santa Monica CA 90401
vox 1.310.395.9145
fax 1.310.395.9846
queensland@fontayne.com











Sonoma County

This section is for journalists, editors, broadcasters and others writing about travel and 
tourism. It features a comprehensive press kit, the latest news and other resources. If you 
don't find what you are looking for, please email one of the contacts below with your 
request.

Press Kit -- Click here for the current releases of our comprehensive press kit on Sonoma 
County, with destination overviews, fact sheets and backgrounders on many aspects of 
traveling in Sonoma County. 

News -- In this section, we'll be putting the latest news releases. Images of Sonoma 
County -- Here are some photos for casual use. If you require print-quality images for your 
publication, email us and we can refer you to professional editorial photographers who 
have recently visited Sonoma County. B-Roll -- Recently produced broadcast-quality B-roll 
is available upon request. Email us a description of your program and we'll send you a shot 
sheet.

Press Trips -- SCTP arranges in-person visits to Sonoma County for a limited number of 
journalists each year. Selected participants must be on staff or on assignment for major 
media outlets. Please let us know if you would like to be considered.
For more information on Sonoma County, contact SCTP or our public relations 
representatives:

Sonoma County Tourism Program
Nina Laramore, PR Manager
T: 707.565.5384 
E: nina@sonomacounty.com







“I don’t know much about 
websites, but I know what 

other people like.”

-- L. Armstrong



• Photos of actual PR people

• Direct phone numbers and email  
addresses

• Phones answered by live people

• Electronic press kit – basically the 
same as regular press kit !!!



• Request for assistance form

• Add to media list form

• Photos to download – no restrictions

• Event Calendar Search

• Statistics

• Link to Research Manager



and now….

“Stuff we put up there that I 
wish people would use

more often.”



Link to Convention Calendar

Link to overall destination guide

Link to membership directory 



Press Room Press Room 
Content OptionsContent Options

• Welcome
• Backgrounders
• Fact sheets
• Bios
• Latest News
• Release Archives
• Registration
• FAQs
• Research/Statistics
• Staff Directory
• Email Options



Press Room Press Room 
Content OptionsContent Options

• Images
• Event Photos
• Web Cams
• Webcasts
• Streaming Audio
• Streaming Video
• Archival Documents
• Press Request Form
• Links to other relevant 

resources
• Registration
• Press Trip Policies
• Add to mailing list



Press Room Press Room 
Content OptionsContent Options

• Maps
• Events Calendar
• Newsletters
• Factoids
• Quotes
• History
• Statistics
• Link to Calendar
• Link to Membership  

Directories



Have a Have a 
Crisis Crisis 
VersionVersion
of Siteof Site • Ready to Roll

• Fast Loading
• No Flash, No Animation
• Spare, Austere
• Serious in Tone
• Interactive
• Easy to Update
• Operative Off-site
• Multi-lingual, as needed

Put it up FAST !!!Put it up FAST !!!



Post-Crisis:
Review/Edit/Enhance/Re-post

Legacy Web Content



Getting Getting 
the Media the Media 
to Your to Your 
Site

• URL everywhere
• Email Notices
• Media Site Posts
• Search engines
• Directories
• Publicity
• Promotions
• Paid Links
• Free Links

Site



Make sure your site is Make sure your site is 
visiblevisible to searching to searching 

journalistsjournalists

• Content
• Meta-Tags
• Title Bars
• Text
• Dedicated URL



Getting the Media to Getting the Media to 
Come Back to your SiteCome Back to your Site

Frequent Updates
New News

New Images
New Trends

New Services
Live Events

Registration/Opt-in
Email Alerts



The Journalist’s 
Perspective

w w w . m o r r i s d y e . c o m



Questions?Questions?



presentation highlights 
will be posted at

www.fontayne.com/ink



Thank you. 



end of show:
Remaining slides
are “fodder” if we 
need additional slides
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